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What we’ll cover in this webinar

• Deciding who your audience is, and why you want to 
share your research with them

• Techniques and tips 

• Where and how? Platforms and formats 

• Examples of good practice, or innovation 

• Resources that you can follow up on



What we mean by dissemination

• Being able to describe your 
research concisely, for different 
audiences

• Using a variety of techniques to 
raise awareness, promote your 
research, and share findings



What research tells us 
about good 
dissemination practice

Go where your audience is

Be clear on your purpose – what is it you are trying to achieve?

Be persistent– it’s not a one off activity

Busy environment – make your research stand out

Keep it short and simple



• What are the key points or messages 

emerging from your research? 

• Can you explain them clearly to different 

audiences? 

• Who will be interested in your research?

• Is there anything new that your research has 

uncovered? 

• So what? Why is your research important? 

Getting ready



What do you want to achieve 
by sharing your research? 

• Share findings with other teachers 
and peers? 

• Influence policy? 

• Raise awareness about something 
interesting that has emerged? 

• Change practice? 



• Align them with your objectives

• You may have a number of 
audiences

• You may not target them all at 
once

• Don’t just describe your research, 
communicate it in ways that are 
engaging and meaningful for your 
audiences. 

Keep your audience in mind



Formats 

• A short summary that describes your 
research (different to an abstract)

• Elevator pitch – over a coffee break or 
networking at a conference, would you 
be able to talk about your research 
clearly and quickly? 

• Academic poster 

• Digital formats – infographics/ video/ 
blog, etc. 



Plain English 
resources 

• NALA – run courses, produce 
resources to help people 
communicate in plain English

• The Hemingway app highlights 
sentences in red when they are too 
long and convoluted.

• HSE guide to plain language writing.

• ARHQ guide to formatting and 
designing reports.

• New York Times slides on visually 
representing scientific data.

https://www.nala.ie/
http://www.hemingwayapp.com/
https://www.hse.ie/eng/about/who/communications/digital/content/writing-legal-and-technical-content/
https://www.ahrq.gov/professionals/quality-patient-safety/talkingquality/resources/design/generaltips.html
http://style.org/ku/


Structure

• Provide a ‘hook’ for the reader

• Your research question – what were you trying to 
discover?

• What did you do?

• What did you learn?

• What’s left to be done?

http://www.hrb.ie/fileadmin/publications_files/Health_Rese
arch_in_Action__2017__web.pdf

http://www.hrb.ie/fileadmin/publications_files/Health_Research_in_Action__2017__web.pdf


Style

• Start by summarising key points and move on to develop

• Select your key findings, don’t cram 

• Use headings and bullet points to break up dense content

• Develop key points using paragraphs

• Avoid jargon and acronyms

• Think ‘story’ - Sequence your points logically 



Opportunities to share research findings

• Academic journal 

• Conference 

• Online repositories/databases

• Media 

• Digital Media (including online networks)

• Personal/professional networks

(You may decide on more than one of these)



Academic Journals

• Academic journals - refereed/peer-reviewed

• Rigorous, robust, quality assured

• Pick your journal wisely – think audience and impact

• Journal impact factor (IF) – interpret with caution

• Open access journals – doaj.org

• Save time later in the publication process by paying attention to the 
submission guidelines for the journal

• Be patient!



Conference

• Conferences issue a 'Call for Abstracts' for conference presentations

• Subscribe to relevant newsletters to spot abstract calls being issued

• Abstract should tell reviewers what you did, why you did it, how you did it, 
what you found and why it is important.

• Presentation

• Parallel session

• Workshop

• Panel discussions

• Academic Poster



Academic posters

• Should provide a snapshot of your research to encourage 
conversations/dialog with conference attendees

• Useful Powerpoint and Open access templates available online

• Can be time consuming due to design and print but can be used for 
other conferences events

• Think about purpose and design accordingly

• Title is critical – pose a question, highlight a finding and catch your 
audiences' attention!

• Take advantage of the format – be creative.



Online repositories/databases/platforms 

• Go where your audience is

• List of some relevant open access repositories available on the 
Teaching Council website here

• For larger research projects - share your data with others in data 
archives e.g. IQDA and ISSDA

• Ezines/magazines/websites used by your audience e.g. Teaching 
Council Research ezine

• Get advice and support from other teacher/researchers at Research 
Expertise Exchange

http://www.teachingcouncil.ie/en/Research/Digital-Library-Access/Open-Source-Research-Repositories/
http://www.researchexpertiseexchange.com/


Tips on putting together engaging presentations

• Mix text with visuals 

• Will your presentation have a life 
afterwards – eg. on a conference website?

• Rehearse/ practice 

• Know the difference between slides and 
handouts

• Think impact - what do you want your 
audience to remember when they leave the 
room?

• Stick to the time

• End well



Using the Media 

• Set up google alerts for your research topic

• Watch education correspondents in 
newspapers and on radio

• Your research may be relevant to a current 
topic

• New research findings/statistics are 
valuable

• Letter to the Editor/press release to local 
media (link to national story)



Using digital media 

• Twitter 

• LinkedIn

• Infographics (Piktochart, Canva)

• Blogging (on your own or guest writing a blog)

Listen and learn from others

Can you summarise your research in a tweet?

• Blogging (on your own or guest writing a blog)

• Blogging (on your own or guest writing a blog)



Using LinkedIn

• Promote your research skills

• Join groups to discuss topics of 
interest to you

• Use Slideshare to upload 
presentations

• Post updates



Using Twitter

• Look for influencers in your field of 
research, follow them

• Join conversations using hashtags 
#edchatie #molfeasa
#loveirishresearch

• Make connections in the research 
community

• Use it as a learning/research tool

• Engage with others attending 
conferences



Final thoughts

• Be persistent and look for opportunities 

• Tap into your personal and professional networks

• Practice talking about your research clearly and 
concisely

• Make it relevant to your audience.



Resources 

• Ten Simple Rules for a Good Poster 
Presentation

• The Hemingway App 

• New York Times slides on visually 
representing scientific data

• HSE Plain English Writing Guidelines

• Cochrane guidelines for Plain English 
Summary writing 

• The Guardian Writing for an 
Academic Journal Top Tips 

• The LSE Impact Blog (must follow for 
researchers!)

• The Children’s Research Network 

• Why bad presentations happen to 
good causes (Free Range Thinking, 
Andy Goodman) 

• Twitter profiles worth following:  
@fasttrackimpact @profmarkreed
@RTEBrainstorm

http://journals.plos.org/ploscompbiol/article?id=10.1371/journal.pcbi.0030102
http://www.hemingwayapp.com/
http://style.org/ku/
https://www.hse.ie/eng/about/who/communications/communicatingclearly/
http://methods.cochrane.org/sites/default/files/public/uploads/PLEACS.pdf
https://www.theguardian.com/higher-education-network/blog/2013/sep/06/academic-journal-writing-top-tips
http://blogs.lse.ac.uk/impactofsocialsciences/
https://childrensresearchnetwork.org/
http://www.thegoodmancenter.com/resources/
https://twitter.com/fasttrackimpact?lang=en
https://twitter.com/profmarkreed?lang=en
https://twitter.com/rtebrainstorm?lang=en

